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About the Report
The company pledges that the

information recorded herein bears no false
recording, misleading statement or serious
omission, and shall assume joint and several
liabilities as to the authenticity, accuracy and

integrity of the content.
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Explanation of Report Writing

Brief Introduction to the Report

Thanks for reading 2022 CSR Report of HYX
Group. This is the 12th corporate social responsibility
report issued by HYX Group. It reviews the challenges
and opportunities that HYX encountered in 2022, and
revealed relevant practices and achievements in social
responsibility.

Cycle of Issuance

Annual mid-year release.

Time Span

From Jan. 1st, 2022 to Dec. 31st, 2022.

Report Coverage

The scope of products involved includes knitting
products, costumes, home textiles and knitting wool
products under brands of HYX and Fazeya, both
operated by HYX Group Co., Ltd.

Data and cases mentioned in the report are
provided by HYX Group and its subsidiaries and
branches.

The report covers the whole HYX Group. The core
themes of the report include scientific development,
fair operation,environmental protection and saving,
production safety, rights and interests of customers and
consumers, cooperation and mutual benefits, harmonious
labor relations, and community participation and
development.

References

National Standards of the People's Republic
of China "Guidance on Social Responsibility"(GB/
T36000-2015)

Association Standards of Shanghai "Guidance
on Corporate Social Responsibility"(T31/01001
-G001-2014)

Shanghai Civilization Office "Manual of Social
Responsibility Report of Shanghai Units of Civilization"

Guide to Social Responsibility Management of
Chinese Industrial Enterprises (2015) released by China
Federation of Industrial Economics

Explanation of Reference

"non

For the convenience of statement, "the group", "the

company", "we" and "HYX" all refer to "HYX Group".
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Executive Statement
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The "Social Responsibility Report of HYX Group 2022" is the twelfth consecutive
social responsibility report released by HYX, which fully demonstrates the investment,
commitment and achievements of HYX in the field of corporate social responsibility in
2022. HYX has a long history of fulfilling its social responsibilities. Since its birth in
1927, after 96 years of development, the courage to assume social responsibilities has
become a distinct symbol of HYX brand.

In 2023, during the two sessions (NPC and CPPCC), President Xi Jinping
pointed out when he met the members of the China National Democratic Construction
Association and ACFIC who attended the CPPCC meeting that both state—owned
enterprises and private enterprises are the important forces to promote common
prosperity, and all of them must take the social responsibility of promoting common
prosperity. For HengYuanXiang, it is to dedicate to the brand and industry under the
guidance of the Party's policy, enable the company go further, create more value for
the society, become one of the important participants and contributors to the common
wealth, and contribute to realize the Chinese path to modernization.

In the course of 96 years of development, HYX has fully realized that
fundamentally speaking, in fulfilling the corporate social responsibility, enterprises
should deal with the relationship with the society well. For enterprises to make profits,
it needs to create economic and social value, etc. Only when enterprises and social
needs form an organic and benign ecological environment for development, can they
create and realize value continuously. In a word, only by creating value for the society
continuously can enterprises have be valuable. Therefore, HYX integrates its social
responsibility into its development strategy, and closely and organically integrates
with national development, social progress, and consumer needs and accepts social
supervision.

HYX undertakes social responsibilities following "common values and principles",
including how the enterprise should protect the rights and benefits of employees and
the interests of consumers, but also including actively protecting the environment and
safeguarding the interests of the community. In recent years, the enterprise social
responsibility strategy of HYX has focused on the study of national culture, national
brand and its formation mechanism, organizing resources worldwide to study sensory
brand, and deepening the digital transformation and development. Besides, it has also
paid attention to vulnerable groups in the society, been concerned about ideological
education of teenagers, actively participated in ecological protection of Sanjiangyuan
National Park, etc.

As a time—honored Chinese brand and enterprise, HYX has deeply realized that

for an enterprise in pursuit of sustainable development, its social responsibility can not
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simply stop in meeting the existing standards and systems, it should also seek continuous
innovation on this basis. Meanwhile, it should also develop a practice mode of social
responsibility that suits the requirements of the times and its own characteristics.

Therefore, HYX is constantly thinking about what is the social responsibility of
the enterprise in the future. In the HYX Strategic Blueprint for the 21st Century, it has
pointed out that enterprises and entrepreneurs will be an important force to promote
social development. The development trend of globalization shows that enterprises
should operate through the mainstream responsibility and transparent principle, create
benefits, and work closely with stakeholders to innovate the solutions for the Earth and
humans, so that the society will transform into a sustainable, inclusive one.

Based on this, in 2011, HYX expounded the greatest social responsibility of the
enterprise in a more concise language: to promote the progress and development of
mankind and society. We will judge our past, present, and future work by this standard.

Although this is a grand theme, we are ceaselessly exploring and improving the
path and ability of realization: First, we will consolidate our foundation, and practice
our social responsibility in the common sense around the existing standards and
systems; second, we will continue to innovate under the guidance of our greatest social
responsibility and transform from an excellent enterprise to an outstanding one in the
innovation and maintain sustainable and healthy development.

As a warm and responsible enterprise for nearly a hundred years, HYX has
never stopped practicing its corporate social responsibility, and has gained great
encouragement in practice. In addition to paying taxes, providing jobs, and practicing
sutainable development, HYX has also proved that it has made a lot of creative
contributions to the society.

On February 22, 2022, Boya Group—the strategic partner of HYX Group, was
officially established in Beijing, marking another milestone of HYX's culture—brand
business. Mr. Ruiqi Liu, the founder of HYX, has been the chairman of the board of
directors. As the formal wear supplier of the International Olympic Committee (IOC) and
the official sponsor of the Beijing 2022 Winter Olympic Games and Winter Paralympic
Games, HengYuanXiang provided the officials and staff of the IOC with coats, suits,
shirts, sweaters, scarves, ties, belts, bags and other categories of clothing and equipment,
and provided the Winter Olympics Village with home textiles such as pillows, quilts and
bed flags, and offered the award—winning athletes the never withering bouquets, which
were made with the intangible cultural heritage of "Shanghai school" wool knitting
skills. On December 30, 2022, the national launching ceremony of 2022 HL Action—A
Strand of Wool Connecting Millions of Families with the theme of Weaving New Life for
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the Chinese Dream and HL. Action Public Welfare Forum was held. The HL Action was
initiated by HYX Group and the China Children and Teenagers' Fund 18 years ago. By
the end of 2022, HL. Action had knitted and donated 1,318,238 pieces of sweaters in
total.

The preparation of the Social Responsibility Report of HYX 2022 has carried
on the tradition of HYX on the basis of reporting such areas as "organizational

governance", "human rights", "labor practice", "environment", "fair operation and
practice" and "community involvement and development". And a chapter of "social
responsibility highlights of HYX in 2022" has been introduced to report the phased
achievements of HYX Group in its exploration and practice in fulfilling its highest
social responsibility of "promoting the social progress".

In the future, HYX Group will continue to apply innovative thinking and strong
practice, adhering to the value of continuously creating value for the society and
consumers, others, the enterprise, the society, and the nation, insist on consciously
fulfilling its social responsibilities, to promote the progress and development of human

society, and continue to make more contributions.

Founder of HYX Group: Liu Ruiqi
Chairman and General Manager: Chen Zhongwei
Party Committee Secretary: Gu Honglei

October 2023
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HengYuanXiang was founded in 1927 in Shanghai, China. On December 22, 2005,
HengYuanXiang Group was officially appointed as the sponsor of the 2008 Beijing Olympic Games.
Then on November 30, 2008, HengYuanXiang became the partner of the Chinese Olympic Committee,
and the sponsor of 2013-2016 Chinese Olympic Committee on November 20, 2012. HengYuanXiang
successfully offered ceremonial dresses for the Chinese delegations during the Beijing 2008, London
2012 and Rio 2016 Olympic Games. As the official sponsor of the Beijing 2022 Winter Olympic Games
and Winter Paralympic Games appointed on November 18, 2019, HengYuanXiang provided the Winter
Olympics Village with home textiles such as pillows, quilts and bed flags, and offered the award—
winning athletes the never withering bouquets, which were made with the intangible cultural heritage
of "Shanghai school" wool knitting skills. As a supplier of formal wear to the [OC, HengYuanXiang
provided official formal wear for members and staff of the I0C participating in the Tokyo Olympic
Games and the Beijing Winter Olympic Games.

On the evening of April 15, 2015, the awarding ceremony of 2015 Laureus World Sports Awards
hosted by HYX Group was successfully held at Shanghai Grand Theater. In 2017, HYX became a
global partner of International Wushu Federation. In the same year, the first Roller Skating World
Championship—— HYX Roller Skating World Championship was held in Nanjing.

The business and products of HYX Group cover categories such as wool, knitting, garment, home
textile, and children's wear. As of December 2021, the brand has covered 100% of provincial market
in China, over 80% of municipal market, and over 30% market at county level. In spite of offline
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About HYX Group
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channels, HYX also has appearance in main e—commerce
platforms, such as Tmall , JD, Vipshop and Pinduoduo.
Meanwhile, the company is also planning to develop
interest—based platforms such as Tiktok and Kuaishou,
and social e—~commerce platforms examplified by Wechat
Mini—program,Our products are sold worldwide through
e—commerce.In 2010, HYX (Beijing) Company was
established formally.

Brand is the most precious wealth of HYX Group. Mr.
Milton Kotler, a world—renowned marketing master, Mr.
Francis X.Maguire, vice chairman of International Brand
Federation, and chief adviser of Coca Cola, spoke highly of
the HYX brand and praised it as the "Coca Cola" of China.

After many years of ceaseless efforts, HYX has won
many honors and titles.

In 2002 and 2003, HYX brand won the title of "Ten
Trademarks Favored by the Public in China" for two years
in succession.

In 2007, in the list of 500 most valuable brands of
China released by the World Brand Laboratory, HYX brand
ranked 64th with a brand value of 9.458 billion yuan.

In 2008, HYX brand was listed among the "Top 500
Asian Brands", ranked 336th.

In 2009, HYX Group won a bronze medal of
"National Accredited Enterprise Technology Center" from
five commissions and ministries including the National
Development and Reform Committee, the Ministry
of Science and Technology, the Ministry of Finance,
the General Administration of Customs, and the State
Administration of Taxation.

In 2011, HYX brand was selected among the "Top 500
Asian Brands", ranked 268th. In the same year, the Group
won a "Gold Award for Chinese Trademarks"—— "Award for
Trademark Application".

In 2012, HYX Group won the title of "Ten Best
Organizations of Corporate Brand Culture Management in
China".

In 2014, HYX Group was awarded the title of "National
Model Enterprises for Industrial Brand Cultivation" and was
granted by the Ministry of Science and Technology with the
title of "Key High—tech Enterprises of National Torch Plan".
HYX brand was listed among "Top 500 Asian Brands" once

1BRE (ED ARAR

again, ranked 127th this time.

On the tenth Asian Brand Festival in 2015, HYX was
ranked 82th among the "Top 500 Asian Brands".

In May 2016, the 10th list of the top 500 most valuable
brands of China was released, in which HYX ranked 179th
with a brand value of 18.268 billion yuan. In the same year,
the Group won the title of "Top 100 Enterprises Influencing
Chinese Charity" in 2016.

In 2017, HYX Group won the title of "Five—star Good
Faith Organizations" in Shanghai, and "Excellent Enterprise
for Brand Cultivation in Shanghai".

In September 2018, in the research report
"Development Index of Chinese Time—honored Brands"
co-released by Aliresearch and Guanghua School of
Management under the guidance of Shanghai Municipal
Commission of Commerce, HYX ranked top in the Top 100
list of development index of Chinese time—honored brands
(2018).

In 2019, HYX was re—elected as a "Civilized
Organization of Shanghai" and awarded with titles such
as "Outstanding Organization in the 40th Anniversary of
Promoting Comprehensive Quality Management".

In 2020, HYX was honored as “Leading Local Brand
of Initial Release Economy in Shanghai in 2020" and "Most
Popular Brand in the 2020 Expo Chinese Time—honored
Brands".

In 2021, HYX was awarded the title of "Brands (in
Consumer Goods Category) Favored by Citizens in the
Industry of Shanghai in the Past Century" and won the title
of a "Civilized Organization in Shanghai" for 12 times in
succession.

In 2022, HYX Group passed the review of the
"National Intellectual Property Advantage Enterprises"
again .

HYX Group is one of the earliest enterprises in the
industry to win honors such as Woolmark (1991), 1SO9002
Certification (1996) and National Quality Award (2006).

2022 A TR @
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Corporate Values

Mission, Spirit, Values and Social Responsibility of HYX

HYX Group practiced a sustainable and responsible brand management mode, making mission, spirit,
values and social responsibility an important support for its goal of sustainable and responsible brand
operation mode, and conducted wide publicity and identification in the form of cultural transformation,

requiring all staffs to establish their own missions, spirits and values based on these.

Mission of HYX Group

Making a brilliant part of the history

Spirit of HYX Group

Egoless, Limitless, Countless

Values of HYX Group

Sustainable creation of values for the society

Social Responsibility of HYX Group

Promoting human and social progress and development

Only by creating values for the society and promoting social progress and development can make
the company a brilliant part of the history, a long remembered brand by people. A great company should
make great contributions; an enterprise of the world should harbor a mind of the world. All things that
HYX does must be able to promote human and social progress and development.

"Egoless, Limitless, Countless", to put it simple, is to handle the relationship between "he and 1",
"let go and own" and "something and nothing". The company also advocates the idea of "do what others
can't", meaning that we should do anything that others never think of, manage, discover, handle, or

anything that they never do even when they think of, handle and discover it.
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Responsibility Management
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HYX Group is sticking to the operational strategy oriented to brand and culture, making clear that
consumers are the biggest related interest party of the Group. So far, the company's sales network has covered
all provinces, cities and autonomous regions in China, Our products are sold worldwide through e—commerce;
complying with the principle of "starting with consumers' needs and ending with consumers' needs" in the
steps of product R&D, production and marketing, the group manages honest operation and profit sharing,
seeks and meets consumers' physical, psychological and emotional needs, either known or unknown, continue
to create values for consumers, and direct employees, suppliers and distributors to keep these promises.

HYX can pay full respect to and protect the legal rights and interests of related partieslike shareholders,
the government, employees, consumers, licenses factories, franchised distributors, cooperative units and
other relevant social organizations. HYX also values social responsibility, striving to boost communications
and exchanges with related interest parties in order to drive sustainable and sound development of the group.
Abiding by the trading principle of honesty and creditability, mutual benefit and compliance with laws and
regulations, HYX has maintained good relations with chief partners like licenses producers and distributors.
During its selection of partners, the group would apply strict review to their credits, qualifications and

competences.
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Interest Parties

Chief communication channel

Responsibility and measures

Conference, correspondence, press
release, regular work report, corporate

Timely release of operating conditions and major
event information; to provide reasonable return

Shareholder and . . S
. . annual report, company website, on investment; to observe basic principles of
investor . . - s
company magazine, new media platform | responsibility management and responsibility
and major event. investment.
To observe laws and regulations; to pay taxes
. according to law; to respond to governmental
Work report, working conference, .
. advocacy; to cooperate with the government
Government company magazine, correspondence and . . .
. in launching jobs of economy, politics, culture,
major event. . R . .
society and eco civilization, like national brand
building.
All hands meeting, workers representative | To protect legal rights of employees; to create
assembly, CPC and Youth League favorable working environment; to ofter
activities, group study, staff training, reasonable pay; to provide education and training;
Employee company magazine and website, new to create development space for employees,
media platform, questionnaire, seminar, making them proud socially, happy spiritually,
visit, Democratic Review and major rich economically, safe in life and purposeful in
event. living.
Questionnaire, company pamphlet,
company website, product brochure, To provide safe, convenient and quality products;
new product release conference, news to supply customized service; to continuingly
Consumer conference, major event, network service | promote customer satisfaction; to timely and

platform, new media platform, service
window, service and complaint hotline,
and public benefit activities.

accurately communicate information; to shape
lifestyle of consumers.

Complex member

HYX Complex representative assembly,
HYX Complex franchised factories'
conference, HYX Complex regional
chairman conference, correspondence,
company magazine and complex website,
new media platform, news release, work
report, questionnaire, special forum,
experience exchange meet, HYX
university, Party building and joint
building activity and visit.

To provide brand, culture support and service,
and support and cooperation in technology,
information and management; to respond to
requirements timely and strive for multi—win.

Supplier

Daily communication, quality
management system, questionnaire,
project cooperation, joint activity,
company magazine, company website,
and new media platform.

To conduct fair purchase; to assist in performing
social responsibility; to build up partnership of
mutual respect; to stick to credit and honesty and
protect corporate reputation.
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Fellow trader

Trade event, project cooperation, joint
activity, company magazine, company
website and new media platform.

To conduct fair business by law, resist price
alliance and protect industrial development; to
respect fellow traders, respect intellectual property
rights, and protect the fair market environment;
to observe industrial standard and norms, and
participate in building industrial standards.

Seminar and academic exchange,

Regular issuance of promotional literature; To
give regular academic exchange meetings by

website and new media platform.

Organization e website and organizing other external resources; to hold
new media platform. o
exhibition.
To pay close attention to progress and
Program and activity of public welfare; development of int'l society and local community;
information publicity and popularization; | to cooperate with social organization; to initiate
Community volunteer activity; company magazine, new community assistance pattern; to launch
company website and new media communal activity of public welfare to reflect
platform. HYX characteristics and mobilize employees'
enthusiasm.
To respond to media's attention actively; to build
Daily communication, special interview up media contact department; to start up daily
Media and forum, company magazine, company | communication mechanism and information

publicity mechanism; to assume special interview
with the media and forum activity.

College and research
nstitution

Coordination in investigation and
survey, seminar and forum, academic and
project cooperation, company magazine,
company website and new media
platform.

To set up strategic partnership with universities
and school institutions; to unfold all-round
cooperation in brand and culture building; to
promote fast development of Chinese brand and
culture.
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The core value of "creating value for the society
continuously" has always run through each aspect in the
work and life of everybody with HYX and become the
cornerstone and guarantee for the enterprise's sustainable
development. "To become part of history" and "promote
the progress and development of humankind and society"
has been a commitment of HYX for its social responsibility
as well as its mission and vision. In 2022, HYX has made
prominent achievements and many highlights in such
aspects as cultural research, scientific research, digital
and intelligent transformation and development, cultural

creativity industry, public welfare and charity.

Mapping out the future in the celebration of
95th birthday

2022 marked the 95th birthday of HYX. On January
28, the eve of the opening of the Beijing Winter Olympic
Games, chairman of the Board and GM Chen Zhongwei of
HYX was sharing "new stories of time—honored national
brands with the Olympic Games" in the program of
"Managing China" aired in the First Finance Channel of
Dragon TV. On June 23, the International Olympic Day,
Chairman Chen released an open letter with the title of
"Inception" to propose three key fields for the brand's
development in the future on the basis of studying and
judging the domestic and international situations, namely
digital economy, low—carbon economy and aesthetic
economy. On November 1, at the opening ceremony of
2022 Beijing International Brand Week, the preparatory
committee of "Global Brand Port" initiated mainly by HYX
was officially established, which aims to build a globally
influential brand industrial cluster and create an ecosphere

for brand operation and international exchange at the base
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of HYX Qingpu Industrial Park.

In order to celebrate the 95th birthday of HYX, in
July 2022, HYX appeared at the New York Times Square
for the third time, bringing a commemorative poster on the
advertising screen at the square to showcase the brand's new
outlook to the global consumers. In addition, the poster's
main picture was also shown at the "Diversity of National
Tide 10x10 Art Show" held at Paris where the UNESCO is
headquartered. On September 8, the shooting of the program
of "Oral Account of the Century—long History of HYX
Brand" started officially in Beijing, ready to usher in the

hundredth birthday of HYX.

Boya setting sail in cultural research

On February 22, 2022, the strategic partner of HYX,
Boya Group was officially established in Beijing. Liu Ruiqi,
the founder of HYX Group, served as the chairman of Boya
Group, signifying that the "cultural brand" undertaking of
HYX ushered in a new milestone.

Boya Group is specialized in the exploration and
research, education and training, consulting and investment
of culture and brands, committed to gathering the experts
and think—tank resources at home and abroad to build an
international exchange platform and provide individuals,
organizations and regions with professional cultural and
brand empowering services.

In order to promote the construction of brand science
and cultivation of brand professionals, in September, Boya
Group officially established the Boya Brand Research
Institute at the Communication University of China.
Chairman Liu Ruiqi served as its honorary president and

lectured the brand construction cases of HYX for the
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teachers and students. On November 1, at the Beijing
International Brand Week, the Boya Brand Research
Institute joined hands with the Information Management
Department of Peking University to release the "Report on
Contributions of Urban (Regional) Brands" developed by
them together.

As a national fundamental cultural project launched
by the Boya Group and HYX with many first—class
expert teams, the brand volume of the third edition of
"Encyclopedia of China" finished the review, and its online
edition was released.

The Boya Group was also engaged in the cultural
research programs and post—doctor cultivation with
other departments of Peking University such as History
Department, School of Government Administration,
Research Institute of Regions and Nations and Information
Management Department. On July 13, Chairman Liu Ruiqi
was invited to have a meeting with Hao Ping, the Party
Committee Secretary of Peking University, negotiating on

the affairs concerning the preparation for the establishment

of "Boya Culture Research Institute of Peking University".

REFESEKHE RIS AL
KBIEST.

S5ERSMILRERSK
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Recorded into history with a reputation in
Winter Olympic Games

On the night of February 4, 2022, the opening
ceremony of Beijing Winter Olympic Games was held. HYX
left a wonderful touch in the history of Olympic Games in
her own way as a sponsor of "Double Olympic Games".

As the dress supplier for the International Olympic
Committee, HYX has provided the officials and staff of
the 10C a total of 4,369 pieces of costume such as coat,
Western suit, shirt, sweater, hat, scarf, necktie, leather
belt and bag, having won high recognition and praise from
Thomas Bach, chairman of the IOC. As an official sponsor of
the Beijing Winter Olympic Games and Winter Paralympic
Games, HYX has supplied the Winter Olympic Village
with 9000 pillow quilts and 9000 bed runners, which were
popular among both Chinese and foreign athletes, praised
as "Futuristic Technology of the East". What was most eye—
catching should be the 1251 awarding bouquets "that would
never wither", created by HYX for the Olympic medal

winners with the intangible heritage technique of "Shanghai

BMAEBIEHFIHEFRASERSMIERERS
NIEFEST.
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woolen knitting". It was the first artificial awarding
bouquet in the history of Olympic Games, which was well—
received among the athletes and won wide attention from
both Chinese and foreign media. According to incomplete
statistics, 80.4% of the volume of public attention received
by HYX during the Winter Olympic Games was related with
the bouquet. It was covered by 500 media of the world, with
a volume of media exposure reaching 30 billion times.

At the cultural exhibition and experience zone of
traditional Chinese skills and techniques at the Winter
Olympic Village in Beijing, the "Mirror Image of the Spring
in Woolen Flowers", an artistic installation of woolen
flowers created by HYX, was exhibited along with the
awarding bouquets.

During the Winter Olympic Games, Chen Zhongwei,
chairman and general manager of HYX Group and Gu
Honglei, the Party Committee Secretary of HYX Group led
all members of the HYX Consortium and guests of society
to participate in the torch relay of Beijing Winter Olympic
Games and Winter Paralympic Games and watch the
opening and closing ceremonies and related competitions.

The outstanding performance of HYX in the Winter
Olympic Games has attracted many sports personalities to
visit and exchange with it. In March, Yu Zaiqing, the Vice
Chairman of 10C, Li Yan, chairman of Chinese Skating
Association and chief coach of Chinese speed skating team,
and Olympic Games champions Wu Dajing, Gao Tingyu,
Fan Kexin, Wu Jingyu, He Kexin and Zhang Hui paid a
visit to HYX in succession. In April, the Olympic Village
of Beijing Winter Olympic Games sent a letter of gratitude
to HYX Group. HYX has shown her brand strength on the
world's stage of Winter Olympic Games.

On June 23, the International Olympic Day, HYX
released an album of "Century—honored HYX Shining in
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Olympic Games" to fully show the wonderful stories of HYX
with sports and the Olympic Games in her 95 years of brand
development.

As a global partner of the International Wushu
Federation, in December, HYX appeared in the 8th World
Junior Wushu Championships held in Indonesia, and
will be the exclusive sponsor for the 16th World Wushu
Championships to be held in the United States in November
2023.

HYX and Metaverse

With the global rise of Web3.0 and the maturing of
Al technology, the world is taking big strides into the era
of metaverse. In order to widen the track of HYX's digital
economy, on August 10, the HYX metaverse project's
launch ceremony and HYX Metaverse Research Institute's
establishment conference were held. On the event, Dr. Xiao
Jiang, the chief scientist of Shanghai Digital Certification
Center, was appointed as the "chief expert of HYX's
metaverse'.

On August 27, the HYX "Wireless Planet" with a
theme of "Wireless Planet Brings Limitless Possibilities"
landed on MetaJoy at the first moment, which was the third
time for HYX to attend the ChinaJoy and the HYX brand's
debut in the digital world of metaverse. The first virtual idol
"AIQI" officially released by the HYX brand, the virtual
digital costume at the exhibition area of Olympic Games
dresses, the "YijiuAiqi" Shanghai style digital cheongsam
show and the visual dislocation art installation — "Splendor
of Flowers", etc., presented a feast of technology and
entertainment, brand interaction and socializing for the
young consumers.

In order to continually explore the limitless
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possibilities in the era of metaverse, on October 26, the first
HYX Digital Conference with a theme of "Wireless Future
for a Century" was held at NetEase, which was broadcast by
Tencent Video in sync. More than 5,000 people including
representatives of HYX, guests of society and partners
from around the nation, gathered online. In the scenarios
of metaverse, the delegates experienced a ceremonial and
immersive virtual conference and together witnessed the
foundation laying of the digital edifice of metaverse of
HYX. The HYX's first digital conference and the virtual
conference of each industry held the next day ushered in the

era when the brand exerted force on metaverse.

Limitless Future for a Century

In order to continually arouse the consumers' memory
in the brand's twelve zodiac animals, HYX joined hands
with TikTok to release a funny challenge competition for
the Year of Tiger with the theme of ice and snow sports and
zodiac animal culture during the Spring Festival, which
sent out New Year's blessing and cheered for the Winter
Olympic Games. During the challenge competition, more
than 82,000 original short videos were received from the
netizens, which were played for over 290 million times in
total. Through the interaction with the young consumers,
it has achieved a breakthrough in the sphere of brand
publicity.

This year, HYX's e—commerce had a prominent
performance among the time—honored brands. According
to the "Report on Consumption Innovation of Intangible
Cultural Heritage in 2022" released by the "Cultural
Tourism Industry Index Laboratory", HYX ranked first for
the turnover during the statistical period among the 575

time—honored brands that had opened a flagship store in

1BRE (ED ARAR

Tmall.

In 2022, the HYX official boutique store applet that
could satisfy one-stop shopping demands kept improving,
and made the first attempt to be promoted in all channels by
holding several new retail experience activities. In addition,
the Fazeya brand's super store in Yunnan was unveiled
grandly, with more than a hundred outlets in Yunnan,
achieving a growth of offline terminals against the trend.

HYX also joined hands with Yili Yogurt to release
thermal suits together, which aroused a strong response
from the customers and triggered heated discussions. On
the day when the activity was launched online, the topic
on Weibo had gained 60 million views. Thus far, the topic
has received over 140 million views and been discussed for
49,000 times. The crossover case has also been included

into the authoritative platform of marketing, SocialBeta.

Vibrant and thriving aesthetics of HYX

Aesthetics is of far-reaching significance in the
construction of brands and products and good lifestyles
for consumers. On November 6, the release event of
the "Collection of Contemporary Aesthetics Essays
of China in 2022" and the China Summit Forum on
Contemporary Aesthetics were hosted by the Shanghai
Society for Aesthetics, the Academy of Humanities and
Arts of Shanghai Jiaotong University and the HYX Group
together. The first collection of essays, the "Collection of
Contemporary Aesthetics Essays of China in 2022" was
published by the People's Literature Publishing House to
fully reflect the contemporary aesthetics research status and
progress in China. The cover of the book adopts the woolen
awarding bouquet created by HYX for the Beijing Winter

Olympic Games as its main picture.
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This year, the brand industry took solid strides along
the path of exploring the art of products. HYX Home Textile
and HYX Kids worked with the renowned design company
YANG DESIGN to pursue co—creation around the fields
such as the brand's industrial positioning, the analysis of
target consumers and the design of core products. In the
development of cultural creativity products, HYX Home
Textile also joined hands with Li Shoubai, the inheritor
of Shanghai style paper—cutting, an intangible heritage of
Shanghai, to release home textile sets. HYX also joined
hands with the century—honored brands Wang Yutai Tea
and the Laoxiangzhai Snacks to develop a Mid—autumn gift
box.

As to scientific creation, around the low—carbon
economy, HYX and China Wool Textile Industry
Association officially launched a "research on the carbon
emissions of the wool knit products" and signed an
agreement of cooperation with Soochow University and
Donghua University on the "research projects on carbon
emissions of woolen quilts and cotton knit underwear" to

jointly cultivate two post—doctors.

Warm love from HYXOn

December 30, the national launch ceremony of the
"Eternal Love Action — The Tie of Millions of Families"
for the year of 2022 with the theme of "Knitting a New
Life, Co—building Chinese Dream" and the public welfare
forum of "Eternal Love Action" were held grandly on the
public welfare channel of Phoenix Net, signifying the 18th
year of the "Eternal Love Action"launched by HYX Group
and China Children's Foundation. So far, the program has

knitted and donated 1,318,238 loving sweaters in total.
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Chen Xiurong, the director of China Children's
Foundation, said on the launch ceremony that according
to the blueprint mapped out by the 12th National Congress
of the Party, the "Eternal Love Action" program would
continue to care about the physical and mental health and
growth of children, promote the development of education
and children's welfare and advocate new elements of the
positive and kind social civilization.

On October 31, the China Middle School Students
Composition Contest (2021-2022) national final's awarding
ceremony of the "Literary Stars of HYX" was held in
Shenyang of Liaoning. The national final consisted of three
links, namely paper test, oral test and impromptu speech to
examine the contestants' comprehensive quality from four
aspects, "listening, speaking, reading and writing". Finally,
the contest selected 20 "Literary Stars of HYX" and 20
nominees for the title and the winners of four single awards.

This year, HYX also worked around the clock to
produce "loving carpets" for the Pakistan people hit by
floods and donated carpets ,cotton quilts and other heart—
warming materials to the children affected by the earthquake

in Luding of Ganzi, Sichuan.

Limitless youth of Good Children

Jointly launched by the CCTV Film Channel's Media
Center and HYX, the "Fashion Plan"of the "Ocean of Stars
Young Performers Selection Plan" of 2022 held a series
of activities: the 36th Wuhan Hundred Flowers Award for
Popular Films in July, the 29th Beijing University Student
Film Festival in September, the Mid—autumn Cloud Concert
and the appearing of team uniforms and dress tailored for
the young performers in the 2022 "Selection Plan" at the
35th Gold Rooster Award in November, etc. Throughout the
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year, the brand was spread for over 300 million times on the
platform of "Ocean of Stars".

Meanwhile, the media weekly program "Lasting Stars"
co—produced by the Film Channel and HYX had released
34 issues throughout the year, and through the special live—
streaming of the said program, the same team uniforms worn
by stars of "Ocean of Stars" and a series of products were
sold in sync.

In 2022, the HYX Good Children Culture and Art
Center finished the production and spread of several chorus
videos during the battle against the pandemic and major
time nodes, and two "HI, Little Starlight", Shanghai style
concerts of nursery thymes in Shanghai dialect, were staged
in Shanghai Concert Hall. The renowned composer He
Zhanhao wrote an inscription of "Shanghai nursery rhymes
sung by Shanghai Good Children" for the Good Children
Choir.

In order to perfect the HYX Group's talent cultivation
system and strengthen the construction of talent teams,
the "Young Club" youth growth training camp finished the
conclusion of the first term and the opening of the second

term.

Woolen flowers never wither, shining bright
in the world

After the closing of the Beijing Winter Olympic
Games, the awarding bouquet that never withers continued
to be well-received, and was invited to be exhibited in
major events at home and abroad such as the Special Event
for 25th Anniversary of the Return of Hong Kong, the 7th
China Intangible Cultural Heritage Expo, the 2022 Shanghai
Import Export.

The short film "Awarding Bouquet for Winter Olympic
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Games that Never Wither" has won nine awards for publicity
at home and abroad, including London International Award's
bronze prize, one of the five creativity awards of the world,
which was the first international award won by HYX on the
racing track of publicity and further promoted the influence
and reputation of the awarding banquet and the brand itself.

On October 12, the eve of the 20th National Congress
of the Party, led by Party building and culture, we started
from Huangpu of Shanghai, linked with the Yangtze River
Delta and radiated to the whole country, inviting Party
members to learn the "Shanghai style woolen knitting
technique". Near 1,000 woolen flowers were knitted and
woven to form a flower array featuring two characters of
"China", which were unveiled at the Su River Sakura
Valley's Party service station where two rivers converge.
The woolen flower array is red, mainly composed of peony
and decorated by the typical flowers of 56 ethnic groups,
expressing the firm faith of "Supporting the Party and
Loving China" and the joy to "usher in the 20th National
Congress of the Party". On November 13, the eve of the
World's Children Day, the special event of "Supporting
the Party and Loving China—Children Loving Intangible
Cultural Heritage" was held at the aforesaid Party service
station.

The choice embroidery works of HYX also appeared
in high—level exhibitions like the "Shanghai Woolen
Embroidery Art Exhibition".
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Corporate Social Responsibility
Outlook in 2023

Dear friends,

The 2022 Social Responsibility Report of HYX Group is now presented to you. The report reveals the
obligations and achievements that Hengyuanxiang Group has fulfilled with the joint efforts with partners
over the past year. Here, we would like to express our heartfelt thanks for the support and help from all
parties in the society.

It has been 96 years since HY X was established in 1927. It is a group enterprise integrating knitting,
clothing, home textile, woollen products, daily chemical products, kids” wear and other industries. In
order to learn about the impression of young people in the brand of HYX, at the end of 2018, we took
the opportunity of hosting the 16th China College Students Advertising Art Festival to conduct a survey
among college students. Through the survey, it was found that college students’ brand cognition degree
of HYX was as high as 92.87%, and HYX enjoyed a good reputation. As a time-honored enterprise with
a history of 95 years, we have always been adhering to the value of “continuously creating value for the
society”, and we always feel a heavy responsibility. It is our duty and mission as to how to make balance
the brand’s long-term progress and development with social development, environmental protection,
and employee promotion, and how to continue to deepen our positive influence among the society,
environment, consumers, consortium and employees, especially fulfill our social responsibility with an
attitude of continuous innovation and pursuit of excellence.

In 2023-2024, we will continue to strengthen cooperation and communication with stakeholders,
focus on promoting forward-looking cultural research, public welfare and charity, Olympic sponsorship,
and inheritance of intangible heritage. Our Art and Lifestyle Design Professional Board will do more
work in cultural creativity, release our brand’s strategic planning of metaverse, focus on beauty economy
and Chinese fad culture, launch a carbon economic research program, etc., continue to fulfill our social
responsibility, and constantly improve our information disclosure transparency and influence.

Continous Research on "Brand and Culture"

In 2023, Mr. Ruiqi Liu, the founder of HengYuanXiang Group and the chairman of Boya Group, leads
the research on the topic of "brand and culture" to create greater value for the society and the country by
means of focusing on the deployment of the 30-year plan for the research on "brand and culture" after
the formal establishment of Boya Group and actively cooperating with the Communication University of
China and other high-quality resources at home and abroad. Based on the substantial achievements of the
research on the relationship between culture (habits) and godhood, brutish nature, human nature, beliefs
and systems, the research of Boya Group on "brand and culture" has been transformed from theory to
practice.

Research on Low Carbon Economy

Driven by the "carbon peak and carbon neutrality" targets, low carbon is no longer optional but
compulsory for the future development of companies. In 2023, HengYuanXiang will continue to promote
the "wool knitwear, wool quilt, cotton knitted underwear carbon emission research project" centering
on the green, low-carbon recycling and sustainable development. Moreover, the company actively joins
hands with China Wool Textile Association, Soochow University, Donghua University, Wuxi Xiexin
Worsted Spinning Weaving and Dyeing Co., Ltd., Challenge Group, etc. to build the HengYuanXiang
Circular Economy Project Research and Development Center, which will help out on the green, low-
carbon recycling and sustainable development of HengYuanXiang.
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Deepening Digital Transformation

We are in a digital era where innovations are surging and everyone is inseparable from the digital
experience in his/her daily life. To keep pace with the times, the Group continues to deepen the digital
transformation across the entire consortium in 2023.

Development of Aesthetic Economy

Aesthetics is a basic skill that enterprises must develop to enhance the cultural connotation of
their brand and meet the demands of consumers under the trend of consumers shifting from material
consumption to emotional consumption. In 2023, HengYuanXiang strives to improve artistry of the
products and brands with the theoretical advantages as well as the support from professional platforms of
Lifestyle Design Specialty Committee, China Society for Anthropology of Arts and Shanghai Aesthetics
Society.

Continuing to promote public welfare and charity such as the “Love Action”

In 2023, the “Love Action” strengthened the assistance for children in difficulties worldwide through
the form and platform of encouraging and organizing all people to participate in the weaving of “loving”
sweaters, closely around internationalization, youth and value innovation. The group will also continue to
promote the public welfare and charity programs such as “HYX Literary Stars” Chinese Middle School
Students Composition Competition, and involvement in the brand construction of Sanjiangyuan National
Park, and help to better implement more national strategies through the innovation of activities and
improvement of resource integration platforms.

Enhancing employees’ sense of responsibility and management ability

Relying on our cultural transformation platforms and making full use of programs such as “Youth
Forum”, we try to improve the cognition and understanding of our employees, especially young
employees on the major economic, environmental and social issues through four stages, namely, learning,
participation, sharing and dedication, and provide public service platforms and practice to build their
awareness and habit of responsibility. Meanwhile, we provide meaningful content for balance their work
and life. We will continue to do a good job in training, publicity, education system innovation, to enhance
our employees’ awareness and professional ability in brand management.

Improving the two-way communication platform with stakeholders

We will give play to convergence media and social new media to enhance the depth and breadth
of information disclosure; continuously prepare corporate social responsibility reports to allow
stakeholders to follow up our progress in such areas as brand, culture, social, environment and employee
responsibilities; and actively participate in special social responsibility activities to enhance two-way
communication.

Strengthening the effort and initiative of responsibility management

We establish CSR liaison mechanism, strengthen combination, communication and initiative;
cooperate with global sustainable development departments to promote the innovation and deepening of
CSR system.

HYX (Group) Co., Ltd
October 2023
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